
Recast Info Using the Recast System to Deliver and Track Triggered Promotions Page 1 

Using The Recast System 

to Deliver and Track 

Triggered Promotions 

 

  

The Recast system enables retailers to manage the 
delivery of advertisements and voucher/ coupon 

promotions onto their receipts  in a very flexible and 

responsive manner. 

Vouchers and coupons can be printed on every receipt 

but more powerfully can be printed in response to a 

“pre-defined trigger”. The trigger could be almost 

anything; time of day, day of month, amount spent, 
product purchased. Basically anything that is going to 

appear on the receipt can be used to act as the 

trigger. 

The rules which define when the “trigger will fire” are 

entered into a web based “configuration sever” and 

downloaded to stores as and when required. So from a 

central location you can decide which stores will 

receive which promotions and when! The information 

downloaded includes the images which will be printed 

onto the receipt and the dates between which the 
promotion will run. 
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Delivery of product advertisements, discount vouchers, reward vouchers, 

competition entry forms and even brand logo’s can be now be delivered 

with some discrimination, enabling manufacturers and retailers to 

specifically target and reward their customers and gain maximum value 

from the dollars spent.   

In some circumstances the persons financing the “triggered promotions” 

may also want some evidence that their promotions were actually 

delivered to their target and not simply distributed on an ad hoc basis. 
Our ability to capture and Journal the full receipt can therefore be used to 

provide evidence that the trigger has been fired in response to its 

conditions and has been delivered to an intended recipient.  

  

 

By issuing these “triggered promotions” from a database, using similar 

functionality that is delivered by our Virtual Stock system ( see separate 

Marketing document titled “Using the Recast System to deliver Virtual 

Stock”)  it is therefore possible to also limit the number of promotions 

delivered  by the firing of the trigger. So as an example the manufacturer 

can ask for 1,000 vouchers to be delivered across a range of stores when 

the specified trigger has been fired, and once this number has been 

reached the database will no longer deliver the vouchers. 

 


